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Typesetting
Casing

There are several stylistic ways to set 
headlines for our brand.

Ask bold 
questions.

Don’t just see 
possibilities. 
Shape them.

STAY WISE

THE CITY 
TOO BUSY 
TO HATE

ADDING EMPHA SIS

Applying italics to emphasize 
the portion of a headline that 
gives it extra meaning.  

MAKE A STATEMENT

Using all caps to make short, powerful 
headlines stand out.  




